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GoPro has always served as a platform to 
promote positivity and celebrate our beautiful 
world—and now we’re excited to leverage it 
to promote diversity and equity as well.
 
We recognize we can be a more inclusive, 
representative, equitable and just organization—
and we can amplify these values externally 
through our brand and marketing.

We recognize our opportunity to lead by 
example —inspiring and empowering our 
employees, partners and fans to find their own 
ways to make the world a more inclusive and 
equal place.

This is an initiative that we’re committed  
to, and we are excited to sign the Outdoor 
CEO Diversity Pledge. 

Our Pledge
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• To encourage daily mindfulness, fostering awareness and participation in 
actions that promote diversity, inclusion and belonging.

• To leverage our brand and marketing to celebrate diversity and promote 
equity and inclusivity.

• To hire diversely—knowing that contributions from different perspectives will 
make us stronger and more capable of serving a diverse customer-base.

• To sponsor and support a diverse range of ambassadors that reflect our  
values while engaging a broad audience. With our global brand and visually 
impactful marketing, GoPro has a clear opportunity to help people feel  
included and represented. 

Our goal is to inspire and empower people to pursue their dreams—helping them 
realize they can be whoever they want to be. It’s important that people see themselves 
represented in the activities and lifestyles they may one day dream of pursuing. 

Alongside others who have committed to this work, we will lead in breaking false 
narratives about who the outdoors are for and what opportunities exist for all.  
And we ask everyone in the GoPro community to take ownership in their own way 
to create a more equal, inclusive and beautifully diverse world that benefits us all.

Nick Woodman, CEO

As CEO, I pledge:
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Our DEIB Groups
 
DEIB Council
The GoPro DEIB Council includes leaders 
from across the globe and teams who’ve 
committed to one-year terms focused on the 
following areas:

• Workplace Inclusion

• Recruitment, Hiring + Pipeline

• Marketing + External Communications

DEIB Force
The DEIB Force is made up of regional 
employee-led groups that focus on bringing 
our DEIB strategies to life for employees.

Our DEIB  
Mission Statement

1 2 3 4 5

UNAWARE

Choosing Courage 
Over Comfort

Psychological Safety

APATHETIC CURIOUS INFORMED EMPOWERED ADVOCATING

6

GoPro celebrates the world’s diversity. We strive for the day that no group goes 
underrepresented at GoPro—be it in our workforce or our brand. We ask everyone in the 
GoPro community to take ownership in creating a more equal, inclusive and just world. 
Together we can make a difference.

We aim to move GoPro and our community through the awareness funnel and encourage 
everyone to choose courage over comfort on issues related to DEIB.
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Actions We’ve Taken To Increase 
Diversity, Equity, Inclusion & 
Belonging at GoPro

GoPro is taking a holistic approach to 
embedding DEIB into our company, 
community and culture. Since joining the 
Outdoor CEO Diversity Pledge we’ve been 
hard at work strengthening our program. 

• Our leaders continue to invest in learning 
about, creating space for and supporting 
DEIB initiatives across the company.

• GoPro partnered with consulting experts  
to host a series of Interpersonal and Systems 
Bias workshops open to all employees. We 
hope that by establishing a shared language 
and understanding we can encourage a 
culture of personal responsibility and inclusion.

• We embedded DEIB education and 
awareness into our New Hire Orientation, 
New Manager Training, Global All-Hands 
programming and broader Learning and 
Development curriculum.

• Last but not least, we’ve hired our first  
full-time DEIB practitioner who oversees  
all comprehensive program strategies. 
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We’ve broken out our
efforts by each pillar.

We recognize the complexity within the 
concepts of diversity, equity, inclusion 
and belonging and know it will take 
different strategies to succeed. 
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We’ve taken steps across departments 
to increase representation in our global 
community. As a global company, we have 
a deliberate focus on ensuring this work 
translates to each region where we operate.

In partnership with our People team, we’ve 
trained all recruiters on best practices for equity 
in recruiting and interviewing. Accountability 
checks have been put in place for each team to 
help ensure that our goals are met. 

The recruiting organization has also 
implemented new tools for eliminating bias 
within hiring—empowering hiring managers 
to be part of the solution. Additionally, these 
tools support making demographic information 
available to better assess pass-through or 
drop-off rates, enabling us to quickly take 
action. We’ve also added a bias language 

awareness tool to the process of developing 
job descriptions to reduce gendered and  
non-inclusive language.

Our Marketing organization has been hard 
at work evaluating our content and assets 
so we can make a real and measurable 
commitment to increasing representation in 
our marketing. All sub-marketing organizations 
have evaluated where we are so that we 
can take a more strategic approach in 
channels where we have control: ambassador 
rosters, casting for video and photo shoots, 
advertising, content libraries, etc.  
On social media, where we rely on user-
generated content, we have made a 
commitment to use a more robust tracking 
and internal tagging system to ensure our 
posts reflect our commitment to diversity 
across all global touch points.

Increasing 
representation of
underrepresented
groups

Diversity
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We administered our first Culture Amp Inclusion 
Survey in February 2021. Participation in the 
confidential inclusion survey allowed GoPro to 
establish a baseline understanding of how we 
are doing in creating a climate of inclusion and 
an equitable experience. The survey is unique 
and centered around researched constructs 
of inclusion, such as fairness, belonging and 
voice. The survey will help us understand how 
different groups of employees may experience 
GoPro company culture so we can spot and 
address any equity imbalances. 

We’ve made important updates to our Code 
of Conduct to underscore DEIB commitments, 
ensuring that all GoPro employees understand 
our values and expectations. We’ve also 
added a more robust section to our Sexual 
Harassment and Discrimination Prevention 
Training. This new section covers awareness 
and prevention of interpersonal and systems 
bias, as well as how to recognize and avoid 
microaggressions. Our goal is to infuse this 
education into all relevant People and Business 
systems to increase understanding and 
awareness of personal responsibility. 

Ensuring underrepresented
groups are having an
equal experience

Equity
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This year we hosted our first-ever global Diversity, Equity, Inclusion and Belonging Day 
(DEIB Day) on Feb. 24, 2021. As a company, we continue to strive to create and foster 
a more inclusive, representative, equitable and just organization. And by setting a day 
aside to honor this goal, we hope to empower every person at GoPro to recognize the 
importance of taking part in the journey. 

We encouraged all GoPro employees around 
the globe to participate in one or more 
planned activities throughout the day.  
Each activity was geared toward highlighting 
many of the concepts of diversity, equity, 
inclusion and belonging around the globe. 
 
Activities included:
• Launch of Employee Resource Groups

• Equity Training

• Movie Screening + Discussion 

• Mindfulness + Inclusion Webinar

Creating and sustaining 
a climate of acceptance, 
personal responsibility 
and awareness

We hosted a powerful Listen and Learn 
session where we viewed a short film about 
the rise of hate crimes against the Asian 
community during the COVID-19 pandemic. 
Out of this event, our grassroots group 
established an AAPI Community, which is in 
the process of exploring becoming an official 
Employee Resource Group. 

We know Employee Resource Groups will 
be an important part of creating spaces of 
acceptance and support for employees from 
underrepresented groups. We aim to have four 
official GoPro ERGs by the next Pledge report. 

Inclusion



DIVERSITY, EQUITY, INCLUSION & BELONGING 10

Our company has been showing its 
commitment to belonging in many ways, 
both internally and externally. Our global 
grassroots employee engagement group, 
DEIB Force, does an amazing job ensuring our 
programmatic efforts have various ways for 
employees to participate. From sharing media 
and content, to hosting live events around 
the globe, such as our Slack communities, our 
open Listen and Learn session, inspirational 
external speakers, and more, the team 

is dedicated to ensuring that a sense of 
belonging permeates our culture. We seek to 
recognize not only the broad diversity in our 
GoPro family, but also in our global community 
of fans, customers, partners and athletes. 

We continue to hold space to come together, 
support each other, heal and learn, whether 
in our monthly small group discussions or 
company-wide moments. 

Ensuring people can
show up as their whole
selves without having
to diminish to ‘fit in’ 

Belonging
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Where We’ve 
Found Success
Overall, we’ve seen an increase in awareness 
and appetite for our DEIB mission. More 
employees are participating in events and 
trainings and finding ways to make it central 
to their work. We’re having hard, sometimes 
uncomfortable, conversations that are necessary 
to build a better and more inclusive GoPro. 

While we have spent much of our first pledge 
year gathering data to develop benchmarks 
and goals for the 2022 pledge report, many 
teams took the intent of the pledge to heart 
and have worked to make progress in parallel 
to goal development.

As a brand, we know that our global social 
audience of more than 47 million is an asset 
when it comes to raising visibility. We’ve 
continued to find ways to use our platforms 
and voice to express support for social and 
racial equality efforts. In June of 2020, we 
posted a message in support of Black Lives 
Matter in an effort to leverage our social 
platforms to make our DEIB values clear and 
public. Statements are important, but actions 
matter more. We identified three organizations 
to engage with and support monetarily and 
with in-kind donations—GirlTrek, My Brother’s 
Keeper (MBK) Alliance and The Southern 
Center for Human Rights. 
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GirlTrek is the largest national health 
movement to activate over 1 million Black 
women to be change-makers in their lives and 
communities through walking. MBK Alliance 
leads a cross-sector national call to action 
focused on building safe and supportive 
communities for boys and young men of 
color where they feel valued and have clear 
pathways to opportunity. The Southern Center 
for Human Rights is working for equality, 
dignity and justice for people impacted 
by the criminal legal system in the Deep 
South. SCHR fights for a world free from 
mass incarceration, the death penalty, the 
criminalization of poverty and racial injustice.

Over the past year, we have continued to 
use our blog and social handles to show our 
support for BIPOC communities.  

In 2020, we announced the decision to 
respect Juneteenth (June 19) as a new 
company holiday, by giving all US full-time 
employees the day off to listen, learn, 
share and reflect. We participated in the 
#StopHate4Profit campaign in July and 
announced our commitment to The Outdoor 
CEO Pledge in December. This past March, 
we also made a statement in solidarity with 
the Asian and Pacific Islander communities 
to drive more awareness and support to 
#StopAsianHate.

Our Studio Team has focused on increasing 
BIPOC diversity when casting for productions. 
This past spring we executed a photo shoot 
for our Lifestyle Gear product line that 
featured a cast made up almost entirely of 
BIPOC talent.
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Our Cause Marketing team worked this year 
to refine and focus our efforts. One of the 
three pillars of our efforts has been defined as 
supporting organizations that are working to 
“build resilience and empower underserved 
communities.” To that end, we created a 
program benefiting GirlTrek (see mission 
statement above) and the Challenged Athletes 
Foundation (CAF was founded in 1994 to 
provide opportunities and support to people 
with physical challenges, so they can pursue 
active lifestyles through physical fitness and 
competitive athletics).  

Our 2020 summer GoPro Live It campaign 
encouraged our community to get out and 
get active to raise money for our nonprofit 
partners. Through the campaign, we helped 
increase awareness of these two organizations’ 
missions as well as made cash donations. 

We also support partners like Aim High, 
City Surf Project, High Fives Foundation, 
Mauli Ola Foundation, Outward Bound of 
CA, Young Women Empowered and many 
more organizations working in the youth and 
equity spaces. 
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In the winter of 2020, the Cause Marketing 
team developed a partnership with AFROPUNK 
to create a short film spotlighting a young 
Black equestrian. In the film, released in March 
of 2021, she talks about her passion for riding, 
her competitive spirit and the experience of 
being a Black woman in a space dominated 
by White, affluent riders. This message of 
perseverance and challenging stereotypes 
was featured on all our global social channels 
as well as AFROPUNK’s.

Our Advocate team has also made DEIB a 
priority when developing their roster, featuring 
stories, forging new partnerships and funding 
projects.

Our Workplace Team has also been hard at 
work increasing inclusion at GoPro. We have 
implemented pronoun fields across many of our 
communication tools to increase visibility and 
inclusion for gender identity. And the teams are 
constantly finding new ways our IT systems can 
support further inclusion—including implementing 
closed captioning during meetings.
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Challenges and Goals

GoPro is committed to making strides in 
diversifying all aspects of our company 
and brand. We’re proud of the progress 
we’ve made, but we acknowledge there 
will always be more work to do. Our goal 
is to be honest with ourselves about 
where we need to accelerate progress 
and develop solutions to do so.

One area of focus is our brand ambassador 
program, which is made up of social influencers, 
advocates and athletes. We’ve made strong 
progress in diversifying our advocate and 
influencer rosters and look to continue this by 
investing in at least one advocate production 
per quarter to address the goals of this 
pledge. We recognize that we have work to 
do in diversifying our athlete roster and are 
committed to making this a focus as we develop 
our 2022 team. We are also exploring the 

development of an athlete ambassador program 
to expand opportunities for amateur and  
up-and-coming athletes from underrepresented 
communities. We will also look to diversify 
our media and events spends to reach more 
underrepresented groups like the BIPOC, 
LGBTQ and adaptive sports communities.

User generated content (UGC) from our 
community makes up a large percentage 
of our photo and video asset library. For 
the 2022 pledge year, we will increase 
diversification in product seeding to impact 
our UGC pipeline.
 
As we expand the areas of our business 
where we are tracking diversity data, it is clear 
that we need to develop a more consistent 
approach to collecting, categorizing and 
analyzing data. We are developing a more 
uniform and consistent process for organizing 
and analyzing DEIB data. 

Ultimately, as shared in our mission, our goal 
is to ensure that no group of people goes 
underrepresented at GoPro. We are grateful 
to the Pledge Committee for giving us a tool 
by which to measure our progress. We look 
forward to doing the long-term work to make 
GoPro a more representative, and equitable 
force in the world.


